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SNAU, 2026 
1. GENERAL INFORMATION ABOUT THE EDUCATIONAL COMPONENT 
	1. 
	Name OK
	Socially Ethical Marketing

	2. 
	Faculty/department
	Faculty of Economics and Management, Department of Marketing and Logistics

	3. 
	Status OK
	Selective

	4. 
	OK can be offered for
	F6 Information Systems and Technologies, C1 Economics and International Economic Relations, D1 Accounting and Taxation, D2 Finance, Banking, Insurance and Stock Market, D3 Management, D4 Public Management and Administration, D5 Marketing

	5. 
	NQF level
	7

	6. 
	Semester and duration of study
	3rd, 1-12 weeks

	7. 
	Number of ECTS credits
	5

	8. 
	Total hours and their distribution

	Contact work (classes)
	Independent work

	9. 
	
	Lectures
	Practical/
seminar
	Laboratory
	

	10. 
	
	Daily
24 hours
	Abroad .
8 hours.
	Daily
24 hours
	Abroad .
8 hours.
	-
	Daily
102 hours.
	Abroad .
134 hours.

	11. 
	Language of instruction
	Ukrainian

	12. 
	Teacher/Educational Component Coordinator
	Candidate of Economic Sciences , Associate Professor Musienko Viktoriia Igorivna

	11.1
	Contact information
	Musiienko V.I., associate professor, room 214e,
Email​ v.shumkova@snau.edu.ua 

	13. 
	General description of the educational component
	The OK "Social and Ethical Marketing" is a component of the curriculum, a cycle of elective disciplines that form professional training. Students receive theoretical knowledge and acquire competence in the functioning of social and ethical marketing in a market economy, the features of ethics and social responsibility in marketing, the concept of corporate social responsibility, the formation of the product, price, communication and sales components of environmental marketing.

	14. 
	Purpose of the educational component
	The goal of the "Social and Ethical Marketing" course is to master the theoretical and applied principles of the functioning of social and ethical marketing, to form an ecological worldview and corporate responsibility among students.

	15. 
	Prerequisites for studying OK, connection with other educational components of the OPP
	1. The educational component is based on the disciplines: "International Agricultural Marketing Strategy", "Management Consulting".
2. The educational component is the basis for studying the disciplines "Project Planning and Evaluation", ""

	16. 
	Academic Integrity Policy
	Aimed at persistence in learning and self-study of the tasks set. Minimize the opportunity for plagiarism, copying previous years' work or other published work. The opportunity to demonstrate the process of independent learning and gradual use of knowledge during the task. Cheating during testing, assessment and exam is prohibited, including the use of mobile devices, computer gadgets. Attendance at classes is mandatory. For objective reasons such as illness, international internship, training can take place individually, online by "Agreement". Due to the worsening epidemiological situation and under martial law, distance learning is possible using the Telegram , Viber , Whatsapp messengers - to create communication groups with students, the Zoom platform - to organize online classes, the university Moodle platform - for current and final control of the level of knowledge.

	17. 
	Keywords
	Environmental marketing, ethical marketing, value marketing, social image, social marketing

	18. 
	Link to the course in Moodle
	https://cdn.snau.edu.ua/moodle/course/view.php?id=5043 



2. LEARNING OUTCOMES BY EDUCATIONAL COMPONENT AND THEIR RELATIONSHIP WITH PROGRAM LEARNING OUTCOMES
	Results teaching by OK:
After study educational component student expected will be able to..."
	As is being evaluated RND

	DRN 1. Reveal features socio-ethical marketing, its specificity using.
	Test plural choice

	DRN 2. Characterize influence ethics and social responsibility on marketing communications enterprises
	Solution practical and
situational tasks

	DRN 3. Conduct work from creation positive employer image
	Solution practical and
situational tasks

	DRN 4. Form elements complex ecological marketing for enterprises (goods, price, communication and marketing policy)
	Presentation with report



3. CONTENT OF THE EDUCATIONAL COMPONENT (COURSE PROGRAM)
	Topic.
List of issues to be addressed within the topic
	Distribution within the overall time budget
	Recommended reading

	
	Classroom work
	Independent work
	

	
	Luke
	P.z / semin . z
	Lab . with.
	
	

	
	daytime
	absenteeism
	daytime
	absenteeism
	
	daytime
	absenteeism
	

	Topic 1. Theoretical foundations of socio-ethical marketing
1. Modern marketing concepts: types and essence
2. Comparative characteristics of modern marketing concepts
3. The essence, principles and functions of socio-ethical marketing
4. The complex of socio-ethical marketing and its main elements
5. Social and ethical marketing in Ukraine: present day
	6
	2
	6
	2
	-
	14
	22
	Textbooks, manuals: 1
Methodological support: 1, 2, 3, 4 , 5
Other sources: 1, 2, 4, 9

	Topic 2. Social responsibility in marketing
1. The essence of the concept of social responsibility
2. Types and principles of social responsibility
3. Features of the concept of social responsibility in marketing
	2
	-
	2
	2
	-
	16
	22
	Textbooks, manuals: 1
Methodological support: 1, 2, 3, 4 , 5
Other sources: 4, 10, 11

	Topic 3. Marketing ethics: essence and main problems
1. The concept of marketing ethics
2. Basic ethical norms of behavior in marketing
3. Problems of ethical marketing activities
4. Ethics in marketing communications
5. Legal regulation of advertising activities in Ukraine
6. Sexism in the media as a form of discrimination
7. Shock and social advertising as a way to attract attention
	4
	2
	4
	-
	-
	16
	24
	Textbooks, manuals: 1
Methodological support: 1, 2, 3, 4 , 5
Other sources: 3, 4

	Topic 4. The concept of corporate social responsibility (CSR) in marketing
1. Features of the concept of sustainable development
2. History of the formation and development of corporate social responsibility (CSR)
3. The role of marketing in the formation and implementation of corporate social responsibility (CSR)
4. Modern models of corporate social responsibility (CSR)
5. American CSR model
6. European CSR model
7. Asian (Japanese) CSR model
8. Comparative characteristics of CSR models
9. CSR strategy: essence and basic principles of construction
	4
	2
	4
	2
	-
	18
	22
	Textbooks, manuals: 3
Methodological support: 1, 2, 3, 4 , 5
Other sources: 5, 7, 8

	Topic 5. Employer brand as an element of CSR strategy
1. The essence of the employer brand and its main components
2. Stages of creating an employer brand
3. Personnel marketing as a tool for forming an effective employer brand
4. Global experience in creating an employer brand
	2
	2
	2
	-
	-
	18
	22
	Textbooks, manuals: 4
Methodological support: 1, 2, 3, 4, 5
Other sources: 5, 7, 10

	Topic 6. Environmental marketing and its features
1. The essence and types of environmental needs
2. The concept of environmental marketing and its types
3. Product policy of ecological marketing
4. Pricing policy of ecological marketing
5. Marketing communications in the ecological marketing system
6. Sales in the ecological marketing system
7 Greenwashing : How Companies Use Marketing to Create the Illusion of Environmentalism
	6
	-
	6
	2
	-
	20
	22
	Textbooks, manuals: 2
Methodological support: 1, 2, 3, 4, 5
Other sources: 6, 8, 11

	Total
	24
	8
	24
	8
	-
	102
	134
	



4. TEACHING AND LEARNING METHODS
	
DRN
	Methods teaching ( work , What will be carried out teacher under time classroom classes ,
consultations )
	Methods teaching ( which types educational activities has perform student independently )

	DRN 1. Identify features socio-ethical marketing , its specificity use .
	Verbal methods : educational lecture , conversation , explanation , educational discussion
Visual methods : presentation
Practical methods : situational exercises , practical task
	Method ready-made knowledge .
Analytical methods learning ; search information .
Method formation skills and skills .

	DRN 2. Characterize influence ethics and social responsibility on marketing communications enterprises
	Verbal methods : educational lecture , conversation , explanation , educational discussion
Visual methods : presentation Practical methods : situational exercises , practical task
	Method ready-made knowledge .
Analytical methods learning ; search information .
Method formation skills and skills .

	DRN 3. Conduct work from creation positive image employer
	Verbal methods : educational lecture , conversation , explanation , educational discussion
Visual methods : presentation
Practical methods : situational exercises , practical task
	Method ready-made knowledge .
Analytical methods learning ; search information .
Method formation skills and skills .

	DRN 4. To form elements complex ecological marketing for enterprise ( product , price , communication) and sales politicians )
	Verbal methods : educational lecture , conversation , explanation , educational discussion
Visual methods : presentation Practical methods : situational exercises , practical task
	Method ready-made knowledge .
Analytical methods learning ; search information .
Method formation skills and skills .



5. EVALUATION BY EDUCATIONAL COMPONENT
5.1. Diagnostic assessment (indicated as appropriate)
5.2. Summative assessment
5.1.1. For the assessment of expected learning outcomes, the following is provided:
	No.
	Methods summative evaluation
	Points / Weight in
general assessment
	Date
drafting

	1.
	Theoretical cut knowledge ( test plural choice – 2 modules on 10 points )
	20 points /20 %
	4,8,11 weeks

	2.
	Solution practical and situational tasks by topics course
	25 points /25 %
	3 week

	3.
	Essay ( perfect employer – creation brand employer for enterprises )
	15 points /15%
	Week 6

	4.
	Practical project ( development concepts and layout advertising material , dedicated relevant social topics )
	15 points / 15%
	Week 8

	5.
	Presentation with report ( formation elements complex ecological marketing for the enterprise)
	25 points / 25%
	10 week





5.1.2. Evaluation criteria 
	Component
	Unsatisfactorily
	Satisfactorily
	Good
	Perfectly

	Theoretical (written) survey (questions/tests)
	<12 points
	12-15 points
	15-18 points
	18-20 points

	
	Does not fully master the educational material. Presents it fragmentarily and superficially (without argumentation and justification) during written answers, does not sufficiently reveal the content of theoretical questions, while allowing significant inaccuracies, correctly solved a minority of test tasks
	In general, he/she has mastered the educational material, presents its main content during written answers, but without deep comprehensive analysis, justification and argumentation, without using the necessary literature, while allowing some significant inaccuracies and errors. He/she solved half of the test tasks correctly
	Sufficiently mastered the educational material, presented it in a well-reasoned manner during written answers, mainly revealed the content of theoretical questions. However, when presenting some questions, there is a lack of sufficient depth and reasoning, and some minor inaccuracies and minor errors are allowed. Correctly solved most of the test tasks
	Fully mastered the educational material, freely and independently presents it in a reasoned manner during written answers, deeply and comprehensively reveals the content of theoretical questions and practical tasks, using mandatory and additional literature. Correctly solved all test tasks

	Solving practical and situational tasks on course topics
	< 13 points
	13-18
	18-22 points
	23-25 points

	
	Task requirements not met
	Most requirements are met, but individual components are missing or insufficiently disclosed, there is no analysis of other approaches to the issue
	All task requirements met
	Fulfilled all the requirements of the task, demonstrated creativity, thoughtfulness, proposed their own solution to the problem




	Essay
	< 7 points
	7-9 points
	10-12 points
	13-15 points

	
	Task requirements not met
	Most requirements are met, but individual components are missing or insufficiently disclosed, there is no analysis of other approaches to the issue
	All task requirements met
	Fulfilled all the requirements of the task, demonstrated creativity, thoughtfulness, proposed their own solution to the problem

	Practical project
	<6 correct answers
	7-9 correct answers
	10-12 correct answers
	13-15 correct answers

	
	The student possesses individual elements of advertising product development.
	The student presented a basic concept that partially corresponds to the social theme. Demonstrates a general understanding of the purpose of the task.
	The student demonstrates a good level of execution: the idea corresponds to the topic, the layout is visually designed, the errors are not critical. The advertising message arouses interest, there are elements of creativity.
	The student demonstrates a full understanding of the task and a creative approach. The idea is original, the layout is professionally designed, logically structured, and meets the criteria of social advertising.

	Presentation with a report
	< 13 points
	13-18
	18-22 points
	23-25 points

	
	Task requirements not met
	Most requirements are met, but individual components are missing or insufficiently disclosed, there is no analysis of other approaches to the issue
	All task requirements met
	Fulfilled all the requirements of the task, demonstrated creativity, thoughtfulness, proposed their own solution to the problem



5.3. Formative assessment:
To assess current progress in learning and understand areas for further improvement,
	No.
	Elements formative evaluation
	Date

	1
	Theoretical poll ( question / tests )
	4,8,11 weeks

	2
	Solution practical and situational tasks
	On each bet

	3
	Discussion independently completed domestic tasks students
	On each bet

	4
	Audit and discussion teacher and students essay
	For 1 weeks after presentation on verification

	5
	Oral discussion presentations with report for classes
	For 2 weeks after presentation on verification

	6
	Oral discussion practical projects
	For 2 weeks after presentation on verification


6. LEARNING RESOURCES (LITERATURE)

6.1. Main sources
6.1.1. Textbooks, manuals
1. Guseva O.Yu., Voskoboeva O.V., Khlevytska T.B. Social responsibility of business: a textbook. Kyiv. State University of Telecommunications, 2020. 222 p.
2. Ecological Marketing. Educational and methodological manual for students of the specialty 101 Ecology, bachelor's level of higher education. Kherson: FOP Vyshemyrskyi V.S., 2019. 108 p. URL: http://ekhsuir.kspu.edu/bitstream/handle/123456789/9686/9.%20Pryymak_POSIBNYK%20Ekologichny%20marketing.pdf?sequence=1&isAllowed=y 
3. Corporate social responsibility. Textbook for full-time and part-time students of economic specialties / Compiled by: M.V. Matushkina . Starobilsk. URL: http://dspace.luguniv.edu.ua/jspui/bitstream/123456789/1795/1/Matooshkina.pdf  
4. Pavlenko T.V. Personnel marketing and HR-branding. Lecture notes. Kyiv: Igor Sikorsky Kyiv Polytechnic Institute, 2022. – 97p.
6.1.2. Methodological support
1. Shumkova V.I. Social and ethical marketing. Lecture notes for applicants of the second (master's) level of higher education in the specialty 075 "Marketing" of full-time and part-time forms of study. Sumy, 2023 103 p. (Minutes No. 6 dated 01/23/2023)
2. Shumkova V.I. Social and ethical marketing. Methodological recommendations for the implementation of practical classes for applicants for the second (master's) level of higher education in the specialty 075 "Marketing" of full-time and part-time forms of study. Sumy, 2023. 35 p. (Minutes No. 6 dated 01/23/2023)
3. Shumkova V.I. Social and ethical marketing. Methodological guidelines for performing independent work for applicants of the second (master's) level of higher education in the fields of knowledge 05 "Social and behavioral sciences", 07 "Management and administration", 28 "Public management and administration" of full-time and part-time forms of study Sumy, 2023. 33 p. (Minutes No. 7 dated 02/23/2023)
4. Course "Social and Ethical Marketing" in the MOODLE system / Author: Viktoria Shumkova. URL: https://cdn.snau.edu.ua/moodle/course/view.php?id=5043  
5. Musienko V.I., Shumkova O.V. Social and ethical marketing: a textbook for applicants for the second (master's) degree of higher education in the fields of knowledge: "Economics and international economic relations (by specialization)", "Accounting and taxation", "Finance, banking, insurance and stock market", "Management", "Public management and administration", "Marketing" of full-time and part-time forms of education. Recommended for publication by the Academic Council of Sumy National Agrarian University (minutes No. 17 of "March 31", 2025). 2025 199 p.

6.1.3. Other sources
1. Philip Kotler , Hermawan Kartajaya , Ivan Setiawan . Marketing 4.0: Moving from Traditional this Digital . URL: https://www.academia.edu/37219827/Marketing_4_0_Moving_from_Trad_Philip_Kotler_pdf 
2. Philip Kotler , Hermawan Kartajaya , Ivan Setiawan . Marketing 5.0: Technology for Humanity . John Wiley & Sons , Inc. , Hoboken , New Jersey . 2021. 238 p.
3. Nechyporenko V.V., Shumkova O.V., Shumkova V.I. Innovative marketing management competitiveness products socially responsible enterprises . Eastern Europe : economy , business and Management . 2024. Issue 1 (42). P.120-125.
4. Reshetnikova I.L. Ethical marketing as a concept of marketing activity. URL: https://mmi.fem.sumdu.edu.ua/sites/default/files/mmi2012_4_91_96.pdf 
5. Social and ethical marketing: monograph / E.V. Romat , G.V. Aldankova , K.V. Berezovyk and others ; ed . A.A. Mazaraki , E.V. Romata . – 2nd ed., revised and supplemented . – Kyiv: Kyiv National University of Trade and Economics . URL: https://knute.edu.ua/file/MjIxNw==/a277d9c2a7e918d53dfca11c0dd220c4.pdf 
6. Employer Brand Management. URL: https://ir.kneu.edu.ua/bitstream/handle/2010/35633/tsymbalyuk_uprav_16.pdf?sequence=1  
7. Shumkova V.I., Tretyakova Y.V. Determinants of management of elements of the ecological marketing complex. Azov Economic Bulletin. 2020. Issue 5 (22). P. 116-120. Electronic scientific professional publication of the Classical Private University. URL: http://pev.kpu.zp.ua/vyusk-5-22  
8. Shumkova V.I. Personnel management as a tool of social and ethical marketing. State and regions. Series: Economy and entrepreneurship. 2023. No. 1 (127). P.87-92 URL: http://www.econom.stateandregions.zp.ua/journal/2023/1_2023/14.pdf  
9. Shumkova O.V., Shumkova V.I. Peculiarities of international marketing certification of services. Economic Space. Collection of Scientific Papers. 2022. No. 179 P.86-90. URL: http://www.prostir.pdaba.dp.ua/index.php/journal/article/view/1086  
10. Shumkova O.V., Shumkova V.I., Kolodnenko N.V. The relationship between innovative and socially and ethical marketing as sources of competitive advantage formation. Azov Economic Bulletin. 2023. Issue 1 (33). P.42-47 URL: http://pev.kpu.zp.ua/journals/2023/1_33_ukr/9.pdf    
11. Shumkova V.I., Babenko O.P. Principles informational management social marketing small enterprises under time wars . Problems systemic approach in economics . Collection scientific Proceedings . 2024. Issue 1(94). P.120-125.

[bookmark: _Hlk201057850]6.2. Additional sources
1. Online magazine bazilik.media . URL: https://bazilik.media 
2. Marketing in Ukraine. Scientific Journal of the Ukrainian Marketing Association. URL: http://uam.in.ua/ukr/projects/marketing-in-ua/arhive.php  
3. Official website of the Ukrainian Marketing Association. URL: http://www.uam.kneu.kiev.ua  
4. Official website of the International organization Institute of Marketing Professionals . URL: http://www.theiimp.org/marketing-international-association 
5. Official website of the American organization Marketing Association URL: https://www.ama.org  

6.3. Software
1. Using standard Microsoft packages: Word, Excel, PowerPoint
2. Using Zoom , Google platforms Meet , Microsoft Teams for organizing online classes
Figma , Canva, Adobe Firefly services
