ABSTRACT OF THE COURSE

SOCIAL AND ETHICAL MARKETING
Cycle: general training
Status: elective course.

Academic year: 2022-2023, semester ІІ
The purpose of studying the discipline is to master the theoretical, methodological and applied principles of the functioning of social and ethical marketing, as well as the formation of students' ecological worldview.

The tasks of the discipline: providing students with knowledge about the place and functions of social and ethical marketing in the system of marketing activities of enterprises. Great importance is attached to mastering the practical skills of using socio-ethical marketing tools in practice.

As a result of studying the discipline, the student of higher education 

should know:

– conceptual and categorical apparatus and tools of social and ethical marketing;

- features of the socio-ethical marketing complex and conditions for its implementation;

– peculiarities of building models of corporate social responsibility;

– the specifics of solving ethical problems of marketing activity;

- prerequisites for the emergence and essence of ecological marketing;

- peculiarities of the functioning of the ecological goods market;

- peculiarities of consumer behavior on the market of ecological products;

– types and levels of ecological goods;

– peculiarities of certification and labeling of eco-products;

- peculiarities of pricing for ecologically clean products.;

– trends in the development of environmentally responsible business communications

be able to:

- to investigate the evolution of marketing concepts and find out the peculiarities of the implementation of social and ethical marketing at the current stage;

– to study theoretical approaches to defining the functions, principles and characteristics of social and ethical marketing;

- characterize the relationship and interdependence of the categories of "social and ethical marketing",

"social marketing", "social responsibility of business" to determine the role of social and ethical marketing in the enterprise management system;

– use marketing tools to build a marketing strategy of a socially responsible business;

– take into account the features of the model of corporate social responsibility when the company conducts marketing activities on the basis of social and ethical marketing;

- take into account the peculiarities of consumer behavior when entering the market of ecological products; - justify the decision regarding the choice of the concept of sales of ecological products;

- to develop measures for the implementation of communication and product policy on the market of ecological goods.

Content of the discipline:

Topic 1. Social and ethical marketing as a new philosophy of entrepreneurship. Theoretical foundations of the SEM concept in terms of elements of the marketing complex.

Topic 2. Social responsibility in marketing. The concept of corporate social responsibility (CSR) in marketing: essence and history of formation. The concept of corporate social responsibility (CSR) in marketing: modern models of CSR and the principles of building a CSR strategy.

Topic 3. Marketing ethics: essence and main problems. Ethics of advertising
Topic 4. Concept and role of ecological marketing. Market of ecological goods.

Topic 5. Behavior of consumers of ecologically safe products. Product and price policy in ecological marketing.

Topic 6. Marketing communications and sales in the ecological marketing system.
